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IOWA COLLEGE STUDENT AID COMMISSION 

 
(The) Art Institute of Pittsburgh 

Application for Postsecondary Registration 
November 29, 2016 

 
 
STAFF ACTION:  Approve the Arts Institute of Pittsburgh for a two-year registration 
term that begins on November 29, 2016 through November 29, 2018. 
 
Registration Purpose 
Iowa Code Sections 261B.2 (definitions) and 261B.3 require a school to register with the 
Iowa College Student Aid Commission (the Commission) if a person compensated by the 
school conducts any portion of a course of instruction, including by in-person, distance 
education, or correspondence method in this state or if the school otherwise has a presence 
in this state.  Presence means a location in Iowa at which a student participates in any 
structured activity related to a school’s distance education course of instruction.  Presence 
also means an address, location, telephone number, or internet protocol address in Iowa 
from which a school conducts any aspect of its operations.  Staff required The Art Institute of 
Pittsburgh to register in Iowa to offer distance education programs that contain fieldwork that 
an Iowan may participate in at an Iowa location.   
 
Institutional Information 
The Art Institute of Pittsburgh (the Institute) is a for-profit educational institution that 
maintains a campus at 420 Boulevards of the Allies, Pittsburgh, PA 15222.  The Chief 
Executive Officer of the Institute is George Sebolt, at the same address.  The Art Institute of 
Pittsburgh LLC is registered as a foreign limited liability company #506394 with the Iowa 
Secretary of State.  The Institute’s Iowa resident agent is Corporation Service Company, 
505 5th Ave., Suite 729, Des Moines, Iowa 50309. 
 
Current Ownership and Governance:  The Institute is part of a system of for-profit schools 
(The Art Institutes International II, LLC) that is wholly owned by Education Management 
Corporation (EDMC).  The Institute’s Board of Trustees and Executive Committee, listed 
below, govern all operations of the school.  The Art Institute of Pittsburgh reports that none 
of the members of the Board of Trustees or Executive Committee hold any stock options for 
the Art Institute of Pittsburgh. 
 
The Art Institute of Pittsburgh Board of Trustees: 
• Peter Giopulos, Chair; Professor Emeritus/Former Dean of the College of Fine Arts, 

Rochester Institute of Technology 
• George W. Sebolt, MBA (ex officio member); President, The Art Institute of Pittsburgh 
• Pam Carter-Mendenhall; ASID (American Society of Interior Designers), Interior Design 

Services 
• Kristine Anderson; Vice President, The Art Institutes International II, LLC 
• Barry Shepard; Vice President of Marketing, The Art Institutes International II, LLC 
• Marylouise Fennell, Ed.D.; Past President , Carlow University; Partner, Hyatt- Fennell, 

an executive search firm; Senior Counsel, Council of Independent Colleges. 
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The Art Institute of Pittsburgh Executive Committee: 
• George W. Sebolt, President 
• Daniel J. Garland, Ph.D., Vice President of Academic Affairs  
• Jennifer O-Brien, Senior Director of Admissions 
• Parker Charlton, Director of Financial Services (oversees Student Financial Services and 

Accounting) 
• Dana Melvin, Director of Student Services (oversees Student Services and Career 

Services) 
• Bobbi Jo Graham, Senior Human Resource Generalist  
• Lara Hemwall, Director of Student Financial Services  
 
The Institute’s parent company, EDMC discloses the profiles of the parent company’s 
leadership on its website http://www.edmc.edu/.  EDMC’s Board of Directors and Executive 
Officers are listed below.  Staff note that no party serving on EDMC’s Board of Directors or 
as an EDMC Executive Officer is also a member of the Institute’s Board of Trustees or 
Executive Committee. 
 
• John M. Danielson – Mr. Danielson is the Chairman of the Board of Directors for EDMC.  

Mr. Danielson was a co-founder of the Chartwell Education Group LLC and is currently 
Chairman and Managing Director of an international consulting platform of Chartwell 
Education.  Mr. Danielson is a former Chief of Staff at the federal Department of 
Education.  Mr. Danielson also serves on the board of several other organizations that 
include Vatterott Educational Centers, the parent company of Vatterott College, and the 
Institute of the Potomac.   

• Kermit J. Cook - Director at KKR Capstone, where he works to identify and deliver 
sustainable operational performance with KKR portfolio companies. He has been with 
KKR Capstone since 2007. In addition to his business experience, Mr. Cook brings an 
educator’s perspective to the Board having spent time with Teach for America in the St. 
Louis, Missouri Public Schools where he taught physics and coached at the Gateway 
Institute of Technology from 2003 to 2005. Students and faculty elected him Teacher of 
the Year in 2005. 

• Mark McEachen – President and Chief Executive Officer (CEO) of EDMC.  Mr. 
McEachen joined EDMC in 2015 as Chairman of the Board of Directors and also served 
as a member of the company's Office of the Chairman.  He is an experienced business 
leader with a 30-year record of success in information technology management, human 
resources procurement, manufacturing, engineering, sales and all financial disciplines.  
Mr. McEachen brings extensive restructuring, merger-and-acquisition and operational 
experience and insight to the Board. 

• Jonathan D. Harber – Mr. Harber has worked in education technology for more than 20 
years.  Since 2014 Mr. Harber has been running Harber Advisors, LLC, advising private 
equity funds and education companies on education-related transactions.  He is also an 
advisor to Rethink Education, a venture capital fund focused on education companies.  
Mr. Harber’s background includes positions as CEO of Pearson K12 Technology; CEO 
and co-founder of Schoolnet, Inc.; and co-founder and Chairman of NewKidCo (a 
company that developed and marketing children’s education video games).   

• Jerome G. Kamer – Mr. Kamer’s background includes executive experience in media, 
entertainment, and technology industries. His background includes senior management 
positions in motion pictures, television, music publishing, live theater, theme parks, 
licensing and merchandising, the recording industry, publishing, and movie theaters. His 

http://www.edmc.edu/
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experience in corporate finance encompasses mergers and acquisitions, structuring and 
placing tax advantaged instruments, and numerous other banking and equity financing 
arrangements. He has developed and grown businesses in over 20 countries.   

 
EDMC Executive Officers 
 
• Cynthia Baum, Chancellor – Chancellor Baum holds a Ph.D. in Clinical Psychology and 

brings more than 20 years of leadership experience in postsecondary education, 
developing and implementing academic programs, and leading both programmatic and 
regional accreditation processes in her role as Chancellor of Argosy Institute.  She most 
recently served as president of Walden Institute, and previously served as a campus 
president and regional vice president for Argosy Institute and The Art Institutes. She has 
held faculty appointments with Virginia Tech and The Catholic Institute of America.  Dr. 
Baum is also a clinical psychologist.  She has held several leadership roles in the area of 
psychology education with non-profit organizations, and is the recipient of awards and 
honors for her work in that field. 

• James C. Hobby, Executive Vice President, Operational Services and Support – Since 
January 2014, Mr. Hobby has been responsible for providing strategic direction to 
EDMC’s education systems.  Previously, Mr. Hobby served in executive roles at various 
businesses, specializing in business services, support, and customer service.   

• Frank Jalufka, Senior Vice President and Chief Financial Officer – Mr. Jalufka joined 
EDMC in 2014.  Prior to joining EDMC, Mr. Jalufka has served in executive positions for 
various companies that include experience as a Chief Financial Officer, Corporate 
Controller, Vice President, and Chief Operations Officer.   

• J. Devitt Kramer, Senior Vice President, General Counsel and Secretary – Mr. Kramer 
has been employed as General Counsel with EDMC since 2004.  Prior to his tenure at 
EDMC, Mr. Kramer served as Senior Vice President and General Counsel of a software 
company, an attorney with a private law firm, and as an accountant.   

• Mark A. McEachen, President and Chief Executive Officer (CEO) – See the profile for 
Mr. McEachen above under Board of Directors.   

• Mark E. Novad, Senior Vice President Human Resources – Mr. Novad has been in his 
current role since 2011, but he originally joined EDMC as Vice President of Human 
Resources for EDMC’s corporate office in Pittsburgh.  Previously Mr. Novad was the  
Corporate Director of Human Resources at a publicly traded development and 
manufacturing company. 

 
Staff note that there is no overlap between the membership of the University’s Board of 
Trustees and the Board of Directors or Executive Officers of the parent company, EDMC. 
 
Change of Ownership: In 2014, the Institute’s parent company, EDMC, reached an 
agreement regarding a financial restructuring with holders of more than 80 percent of its 
secured and unsecured financial indebtedness.  The debt restructuring agreement with its 
creditors reduced EDMC’s outstanding debt by approximately $1.1 billion dollars to 
approximately $400 million dollars, and lowered its interest payments.  The new capital 
structure was seen as critical to the future success of EDMC and in the best interests of its 
students, who number approximately 90,000 across four EDMC brands:  Brown Mackie 
College, The Art Institutes, Argosy Institute, and South University.  EDMC is no longer a 
publicly traded corporation.  In November 2014, EDMC delisted from the NASDAQ as a 
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publicly traded corporation and deregistered its common stock with the Securities and 
Exchange Commission.  
 
The 2014 financial restructuring agreement gave EDMC’s creditors an equity stake in the 
company.  Two of the individuals who were party to the 2014 restructuring agreement now 
occupy positions on the EDMC Board of Directors:  Jerome Kamer and Kermit Cook. 
 
Physical Facilities:  Not applicable for a distance education provider. 
  
Accreditation:  The Institute is institutionally accredited by the Southern Association of 
Colleges and Schools, Commission on Colleges, which is regional accrediting agency that is 
recognized by the federal Department of Education. 
 
Federal Stafford Loan Cohort Default Rate (FFY 2013):  15.8%.  For comparison purposes, 
the FFY 2013 three-year national average default rate of all schools is 11.3%.   
 
Graduation Rate:  This is the percentage of first-time, full-time undergraduate students who 
graduated within 150% of the normal time for program completion as reported to the federal 
Department of Education.  The Institute reports an 8% graduation rate for the Art Institute of 
Pittsburgh – Online Division. 
 
Average Loan Debt upon Graduation:  The Institute reported that its fiscal year 2015 
graduates accumulated an average of $37,421 in federal student loan debt (including 
federal loan fees). 
 
Record Preservation:  The Institute follows a records management policy maintained by its 
parent company, EDMC, and that is common to all EDMC schools.   
 
The Institute retains only those records that are required to manage the Institute effectively 
and to satisfy its obligations to customers, students, employees, legal authorities, and 
shareholders.  These retention obligations are set forth in the Record Retention Schedule.  
Records are disposed of as soon as they are no longer needed for business purposes or to 
satisfy legal obligations, in accordance with the Record Retention Schedule.  The Institute 
seeks to schedule a Records Management Review Day at least once per year. 
 
Each electronic record generated by scanning a hard copy record must be reviewed by a 
company employee to ensure it is a complete and accurate duplicate of the orginial hard 
copy record.  If a company employee has not individually reviewed the electronic record and 
confirmed that it is a complete and accurate duplicate, both the electronic record and the 
original hard copy must be retained.  The original hard copy may be disposed of only after 
the record is scanned and determined to be an accurate depiction of the original.   
 
General records that lack sensitive information are not associated with requirement of 
disposal through secure means, and shall be disposed of in accordance with the general 
disposal practices adopted by the relevant department or location.  Hard copy records that 
contain sensitive information require disposal through secure means and shall be securely 
destroyed through cross-shredding or other approved means.  Storage media containing 
electronically stored information that includes sensitive information is required to be 
disoposed of through secure means.   



5 
 

 
When hard copy records are subject to retention for periods longer than the time for which 
the Institute needs immediate access, the Institute may send the records to an off-site 
storage facilty.  Employees responsible for sending hard copy records to an off-site storage 
facility are responsible for the disposal of the record at the end of their relevant retention 
period.   
 
Each location has a designated Records Management Coordinator.  This person assists in 
the effective implementation of this policy and the Record Retention Schedule.     
 
Transcript Requests:  Any current or former student may request a transcript by contacting: 

Amanda Zeiler 
The Art Institute of Pittsburgh 
420 Boulevard of the Allies 
Pittsburgh, PA 15219 
(877) 872-8869 
azeiler@edmc.edu 
studentsupport@southInstitute.edu 

 
Instructional Methodology:  Online courses are delivered in a asynchronous format that 
includes classroom lectures, discussions, and demonstrations.  Online course lectures 
appear in written form and consist of an introduction to activities as well as explanations of 
textbook reading assignments.  Lectures are intended to be catalysts for ongoing class 
discussions, and the faculty members facilitate discussion by providing additional insight to 
course subjects by joining and leading topic dialogues.  Each online course classroom 
includes a Digital Bookshelf, links for questions for the professor, tutoring, technical support, 
and the Institute’s Library.   
 
Faculty members who teach the online courses possess the same subject matter 
credentials and experience requirements as faculty who teach the same courses on-ground. 
In addition, all faculty who teach online are required to successfully complete a six-week 
online training course. In most cases, faculty who teach online courses teach the same 
courses on-ground with The Art Institutes system. All online classes are taught with the 
exact same content and maintain the same learning expectations as their classroom 
counterparts, ensuring that education is consistent and at a high level students expect.  
Faculty are available to students for questions and support through email, phone, and 
through the online classroom.   
 
To provide evidence of learning achievement in the classroom, students are required to 
participate in University level assessment activities (i.e. Educational Testing Service 
Proficiency Profile, Standardized Assessment of Information Literacy Skills, course 
embedded assessment and portfolios) on an ongoing basis throughout their academic 
studies.  Current University level assessment activities are focused on general education 
learning outcomes (skills in the areas of mathematics, communications, critical thinking, 
etc.) in the undergraduate programs, in addition to the learning assessment, which takes 
place in each academic program. 
 
Curriculum Development:  Faculty are encouraged to become involved in the governance of 
the institution.  Through this involvement, the faculty may be involved in making 

mailto:azeiler@edmc.edu
mailto:studentsupport@southuniversity.edu
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recommendations for policies and procedures that are sent to the Executive Committee for 
review.  Participation may occur through informal communication with administration or 
through formal communication processes such as departmental meetings and faculty 
meetings.  Standing committees and task forces provide a wide base for faculty participation 
in institutional governance.  The current faculty committees that are led by a faculty chair 
and supported by the Associate Dean of Online Programs are the Student Success 
Committee, the Deans Advisory Committee, and the Faculty Events Committee.  
 
Each faulty member is also involved in the programmatic assessment initiatives for their 
discipline.  During the last week of each quarter or session, data is collected and faculty 
participate in assessment discussions, culminating with an assessment report completed by 
the department each July for the previous fiscal year. This ensures that faculty are a part of 
the planning process.  The assessments are used to generate strategic planning and trigger 
allocation of resources.  These discussions are noted in departmental meeting minutes. 
 
Student Learning Resources:  The Institute is committed to obtaining rights to the best 
digital resources to support programs and general education.  The Library digital resources 
include 350 databases that support every Institute academic program, over 20,000 full-text 
journals and reference sources, nearly 140,000 electronic book titles (perpetual and 
subscribed titles), over 250,000 downloadable music tracks, sound effects, and video clips, 
more than 15 million images, over 150,000 video software tutorials, 12,000 online market 
research reports, 70 million company profiles, and various fashion forecasting resources.  
Many of the digital resources available are award-winning.  All digital resources are 
conveniently available twenty-four hours per day, seven days per week via online Library 
resources linked from the online student portal.  In addition to digital resources, The Art 
Institute of Pittsburgh has a physical library located on campus providing access to a variety 
of traditional resources, including over 14,000 books, 4,000 DVDs and CDs, and 100 
magazine, academic journal, and newspaper subscriptions.   
 
The Institute offers support to online students through the campus-based Librarian and a 
team of online Librarians.  All Institute Librarians provide reference and research assistance, 
offer training and support of Library resources and information literacy skills in a variety of 
methods including one-on-one instruction, group or class instruction, and creation of 
tutorials.  The Librarians also aid students in using other academic support resources 
including the student portals and the Digital Bookshelf. 
 
Tutoring in general education subjects and help with a variety of software is available to 
students through the online classroom.  Students can chat live with a tutor, schedule tutoring 
sessions, submit written classwork to the Writing Center for review and critique, view past 
tutoring sessions in the archives, and access study guides.   
 
The Student Assistance Program, or Talk One-2-One, is a service available at no additional 
charge to students, which provides confidential counseling via telephone 24 hours per day, 
7 days a week.  The program counselor may refer a student for limited visits with an area 
network mental health provider or assist the student with locating resources within the 
community.  This program can assist with issues such as budget and debt assistance, new 
parent transition, relationships, depression, anxiety, substance abuse and any other relevant 
concerns. 
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The Art Institute of Pittsburgh Career Services Department includes professional career 
advisors who work with students before and after graduation.  Services include one-on-one 
planning, preparation and advising, and connecting students to employers.  Students may 
request specific assistance in preparing a resume, cover letters, identifying best job search 
practices and tips on the interview process.  A variety of job search resources are 
maintained in the Career Services office, and various professional development workshops 
are held each quarter.  Phone, fax, and Skype services are available by appointment to 
students and graduates for contacting potential employers. Additional resources are 
available on the Campus Common, the Institute’s online student portal. 
The office develops and maintains employer contacts through telemarketing, networking, 
promotional materials, and recruiting events. Portfolio reviews are held each quarter to 
enhance employment possibilities for the graduates. 
 
Student Complaints Process:  A student should first discuss complaints with the individual(s) 
in the appropriate department.  Initial discussion should take place with the person who is 
most knowledgeable of the issues involved or who has immediate decision-making 
responsibility. 
 
If the complaint has not been fully addressed, a student should submit a written account of 
the complaint to the Dean of Student Services if the issue is not academically related.  The 
written account should indicate name, phone number, and student ID number and discuss 
the steps the student has taken to remedy the situation. 
 
The appropriate Art Institute of Pittsburgh staff member or department will be notified of the 
complaint.  A follow-up meeting with the student and the Dean of Student Services will be 
held within 10 school days of the date the Institute receives the student’s written complaint.  
If the student remains dissatisfied with the outcome of this meeting, the student may file an 
appeal with the President’s Office.  The student should submit the appeal in writing and 
include his or her name and phone number.  The student should summarize the steps taken 
to remedy the situation and indicate why the student finds the results unsatisfactory.  The 
student will be notified of the result of the appeal within 10 school days from the date the 
Institute receives the student’s written appeal. 
 
A student who remains dissatisfied after following this procedure may send a written copy of 
the complaint to the Pennsylvania Department of Education Office of Post Secondary, or to 
the higher education agency in the State in which the student resides.  A student who has 
been unable to resolve a dispute with the Institute concerning federal student aid may 
contact the U.S. Department of Education FSA Ombudsman Group.  The Institute discloses 
this general student complaint procedure in the Academic Catalog at 
http://content.artinstitutes.edu/assets/documents/pittsburgh/catalog.pdf.  State contact 
information is disclosed in Student Consumer Information at 
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/State-Consumer-
Complaints/state-consumer-complaint-contact-info.pdf.  
 
Distance Education Programs Offered In Iowa 
The Art Institute of Pittsburgh offers the following programs to Iowans via distance 
education.  Total estimated tuition charges, fees, books, supplies, and other costs payable 
to the school by a student are provided for each program. 
 

http://content.artinstitutes.edu/assets/documents/pittsburgh/catalog.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/State-Consumer-Complaints/state-consumer-complaint-contact-info.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/State-Consumer-Complaints/state-consumer-complaint-contact-info.pdf
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Undergraduate Certificate Programs: 
• Internet Marketing:  $23,460 
• Digital Workflow:  $20,332 
• Portrait Photography:  $21,896 
• Studio Photography:  $21,896 
• 2D Animation:  $21,896 
• 3D Animation:  $20,332 
• 3D Modeling for Games $20,332 
• Character Animation for Games:  $25,494 
• Event Management:  $20,332 
• Food and Beverage Operations:  $20,332 
 
Undergraduate Diploma Programs: 
• Digital Design:  $18,768 
• Residential Planning:  $18,768 
• Web Design:  $23,460 
 
Associate of Science Programs 
• Graphic Design:  $47,082 
• Kitchen & Bath Design:  $47,082 
• Digital Photography:  $47,552 
• Web Design & Interactive Media:  $47,082 
 
Bachelor of Science Degree Programs 
• Advertising:  $93,070 
• Culinary Management:  $92,300 
• Fashion Marketing & Management:  $93,070 
• Game Art & Design:  $93,070 
• Graphic Design:  $93,070 
• Hotel & Restaurant Management:  $93,070 
• Interior Design:  $93,070 
• Media Arts & Animation:  $93,070 
• Digital Photography:  $93,070 
• Web Design & Interactive Media:  $93,070 
 
Field Experiences:  The following programs require an internship that an Iowa resident may 
participate in at an Iowa location: 
• Bachelor of Science in Culinary Management – This cooking/dining room field-based 

learning experience is an 11-week course in which students must work a minimum of 10 
hours per week.  Internships are generally unpaid.  However, exceptions can be made in 
circumstances where the student’s status as a student, rather than an employee, can be 
protected.  Students qualify for the internship only after the student has 100 hours of 
prior employment (or laboratory hours) in the culinary arts.  The student, the internship 
supervisor, and the Institute execute a Training Agreement that outlines the student’s 
goals toward completing a management level project that solves a problem at the 
internship site.  Acceptable sites include a restaurant, private club, hotel, resort, a 
retirement or care facility, catering company, full-service bakery operation, a contract 
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foodserve company, a grocery store, or a bed and breakfast with food service.  Site 
supervisors must agree to evaluate the student’s performance twice during the quarter.  
Students must maintain time sheets. 

• Bachelor of Science in Interior Design – Students in this 11-week course must work an 
average of 10 hours per week.  Students are expected to participate in activities that 
include job site interaction with clients and contractors, space planning, budgeting, 
measuring and design process, materials selection, drawing/drafting physical and digital 
designs and interacting with professional interior designers.  At the end of the internship 
the student should be able to perform work in an entry level, be able to demonstrate new 
skills learned while working for the employer, and be cognitively operating in a manner 
that is typical for a professional in the field.  Site supervisors guide and supervise the 
student’s interior design related activities on a regular basis, direct the student to an 
improved level of performance, approve time sheets, and conduct formal evaluations 
twice during the quarter.   

• Associate of Science in Kitchen and Bath Design – Students in this 11-week course must 
work a minimum of 80 hours on kitchen and bath design related activities.  Experience 
the student is expected to gain includes the schematic design of kitchens and baths, 
reaearch necessary to meet client needs and budget, exposure to a variety of materials 
and vendors, sustainability design considerations, drafting, site visits and client 
interaction, field measuring, construction documents, order placing, installation and post 
occupancy visits.  Acceptable sites include independent lumber yards that have a kitchen 
and bath design department, and small companies that specialize in kitchen and bath 
design.  Site supervisors guide and supervise the student’s interior design related 
activities on a regular basis, direct the student to an improved level of performance, 
approve time sheets, and conduct formal evaluations twice during the quarter. 

 
Registration Compliance 
As required by Iowa Code Section 261B.4, The Art Institute of Pittsburgh submitted a policy 
for refunding tuition charges to withdrawn students.  Since the Institute is a for-profit 
institution, its tuition refund policy must comply with Iowa Code Section 714.23.  The 
Institute maintains a compliant policy and posts it on its website at 
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Refund-
Policies/refund-policy-aio.pdf. 
 
Administrative rules for registered schools specifically require a school to comply with the 
requirements of Chapter 261.9(1) “e” through “h”.   
• Iowa Code § 261.9(1)(e) requires a school to maintain and disseminate a drug and 

alcohol abuse policy that includes sanctions for violation of the school’s policy and 
information about the availability of drug or alcohol counseling or rehabilitation.  The 
Institute maintains this information on its website at the following locations:  
 https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Drug-Alcohol-

Policy/drug-alcohol-policy-pittsburgh.pdf 
 https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Crime-

Reports/crime-report-pittsburgh.pdf. 
• Iowa Code § 261.9(1)(f) requires a school to maintain and disseminate a sexual abuse 

policy that includes information about counseling opportunities and reporting instances of 
sexual abuse to school officials and law enforcement.  These requirements duplicate 
policies and disclosures required by the federal Department of Education for a school 

https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Refund-Policies/refund-policy-aio.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Refund-Policies/refund-policy-aio.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Drug-Alcohol-Policy/drug-alcohol-policy-pittsburgh.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Drug-Alcohol-Policy/drug-alcohol-policy-pittsburgh.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Crime-Reports/crime-report-pittsburgh.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Crime-Reports/crime-report-pittsburgh.pdf
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that participates in the federal student aid programs.  The Institute discloses this 
information at the following locations: 
 https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Crime-

Reports/crime-report-pittsburgh.pdf  
• Iowa Code § 261.9(1)(g) requires a school to maintain a special policy for refunding 

tuition and mandatory fee charges to members of the Iowa National Guard or reserve 
members of the U.S. Armed Forces, or the spouse of such a member if the member has 
a dependent child, when the service member or spouse must withdraw from the school 
because the service member has been called to active state or federal military duty or 
service.  The Institute maintains a compliant policy for its Iowa resident students and 
posts it on its website at https://content.edmc.edu/assets/pdf/AI/Student-Consumer-
Information/Refund-Policies/refund-policy-aio.pdf. 

• Iowa Code § 261.9(1)(h) requires a school to develop and implement a reporting policy 
for employees who, in the course of their employment, attend, examine, counsel, or treat 
a child and who suspect the physical or sexual abuse of that child.  By cross-reference 
from existing administrative rules for registration [283-21.2(261B), § 7], this policy applies 
to Iowa’s registered schools who compensate one or more parties to conduct instruction 
or other operational activities on the school’s behalf at an Iowa location.  However, the 
Institute is not required to adopt this policy since it does not compensate an Iowa 
resident to provide instruction or conduct other operational activity at an Iowa location. 

 
Student Consumer Information:  In its registration application, the Institute affirms its 
willingness to comply with the requirements of Iowa Code Chapter 261.9, as stipulated by 
Iowa Code § 261B.4(8).  Chapter 261.9 requires disclosure to students of information about 
the school’s programs, charges, tuition refund policies; whether a certificate or diploma 
awarded by the school is applicable toward a degree program the school offers, and the 
identity of the school’s accrediting agency.  The Institute provides this information to 
prospective students in the following locations: 

• https://www.artinstitutes.edu/pittsburgh/student-consumer-information 
• https://www.artinstitutes.edu/pittsburgh/about/accreditation 
• https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Transfer-

Credit-Policy/transfer-of-credits-pittsburgh.pdf 
http://content.artinstitutes.edu/assets/documents/pittsburgh/catalog.pdf.  

 
The Institute affirms on the application that it will comply with the provisions of Iowa Code 
§261B.7.  These provisions of Iowa Code state that, provided the school does not claim 
“approval” or “accreditation,” the school must disclose to students its registration by the 
Commission and disclose the Commission’s contact information for students who have 
questions or complaints about the school.  The Institute will disclose this information on its 
accreditation and licensing web page at https://www.artinstitutes.edu/accreditation-and-
licensing.  
 
Financial Responsibility:  The Art Institute of Pittsburgh provided a copy of an independent 
audit of its parent company, Education Management Corporation (EDMC) and Subsidiaries 
for the fiscal years ending June 30, 2015 and 2014.  The audit was conducted by the 
independent auditing firm Ernst & Young LLP.  In its report dated November 3, 2014, the 
auditing firm expressed its opinion that the corporation’s financial statements present fairly, 
in all material respects, the consolidated financial position of EDMC and Subsidiaries and 
the consolidated results of their operations and cash flows. 

https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Crime-Reports/crime-report-pittsburgh.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Crime-Reports/crime-report-pittsburgh.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Refund-Policies/refund-policy-aio.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Refund-Policies/refund-policy-aio.pdf
https://www.artinstitutes.edu/pittsburgh/student-consumer-information
https://www.artinstitutes.edu/pittsburgh/about/accreditation
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Transfer-Credit-Policy/transfer-of-credits-pittsburgh.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Transfer-Credit-Policy/transfer-of-credits-pittsburgh.pdf
http://content.artinstitutes.edu/assets/documents/pittsburgh/catalog.pdf
https://www.artinstitutes.edu/accreditation-and-licensing
https://www.artinstitutes.edu/accreditation-and-licensing
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• A nonpublic school that participates in the federal student aid programs must maintain a 

composite score, based on a three-factor financial responsibility ratio, of at least 1.5 in 
order to be determined financially responsible without additional oversight.  In its 
independent audit conducted by Ernst & Young, LLP, EDMC reports that the 
corporation’s overall composite score did not meet the financial responsibility threshold.  
Therefore, all EDMC institutions, including the Institute, are provisionally certified to 
participate in federal student aid programs until December of 2018 under an irrevocable 
letter of credit (LOC) EDMC posted with the federal Department of Education in the 
amount of $240,616,147.  The amount of the LOC equals 15 percent of the total Title IV 
aid received by students attending EDMC institutions during the institutional fiscal year 
ending June 30, 2015.  
 

• A for-profit school that participates in the federal student aid programs must demonstrate 
that no more than 90% of its revenue is derived from Title IV funding.  The most recent 
institutional fiscal year in which the federal Department of Education verified the 
percentage of Title IV aid that The Art Institute of Pittsburgh received was for the the 
institutional fiscal year ending June 30, 2014, when the Institute obtained 81.03% of its 
revenue from Title IV aid. 

 
Full-Time Iowa Resident Faculty Member or Program Coordinator:  Iowa administrative rules 
do not require a school to employ a full-time, Iowa faculty member or program coordinator if 
the school applies for authorization to offer only distance education programs.  The Institute 
does not employ an Iowa resident faculty member or program coordinator. 
 
Instructional Staff Qualifications:  The Institute submitted a summary of the educational 
credentials for approximately 735 online program faculty members and a list of the courses 
taught by each faculty member.  Due to the large volume of credentials submitted, staff 
randomly sampled 10 faculty teaching in program areas at the Institute, as follows: 
 
• Visual Design – Of 10 faculty members, nine have a masters degree and one has a 

doctoral degree in fields such as computer applications, information systems design, art 
and design, educational or instructional technology, industrial arts, art education, or 
photograph and film. 

 
• Interior Design – Of 10 faculty members, nine have a masters degree and one has a 

doctoral degree in fields such as career and technical education, education, interior 
design, architecture, architectural lighting design, or historic preservation. 

 
• Marketing – Out of 10 faculty members, nine have a masters degree and one has a 

doctoral degree in organizational management, textiles and apparel, graphic design, 
advertising, marketing, or business administration. 

 
• Animation & Effects – Of 10 faculty members, all 10 have a masters degree in fields 

such as curriculum design, curriculum and instruction, digital design, computer graphics, 
illustration design, media arts and animation, visual art, and motion media design.   
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• Photography – Of 10 faculty members, all 10 have a masters degree in fields such as 
photography, computer graphics, graphic design, visual performing arts, studio art, 
imaging arts, or journalism.   

 
• Gaming & Technology – Of 10 faculty members, one has a doctoral degree.  Nine 

instructors have a masters degree and one of these nine individuals has a post-graduate 
certificate.  Educational expertise among these faculty members includes areas such as 
computer art or graphics, entertainment technology, instructional design for online 
learnings, multimedia technology, animation, and visualization sciences. 

 
• Culinary – Of 10 faculty members, nine hold a masters degree and one has a doctoral 

degree in fields such as law, business management, hospitality management or 
administration, hotel, restaurant, and travel administration, finance, and human resource 
management. 

 
Commitment to Iowa Students and Teach-Out:  By executing his signature on the 
application, The Art Institute of Pittsburgh President George Sebolt commits to the delivery 
of programs in Iowa, and agrees to provide alternatives for students to complete programs 
at other institutions if the Institute closes a program, or if the Institute closes before students 
have completed their courses of study. 
 
Student Complaints:  None. 
 
Compliance with Iowa Code Chapter 714 
§ 714.18 – Evidence of Financial Responsibility 
The Art Institute of Pittsburgh has satisfactory evidence of financial responsibility.  The 
Institute has a current corporate surety bond payable to the State of Iowa in the requisite 
amount of $50,000 issued by the Washington International Insurance Company. 
 
§ 714.23 – State Tuition Refund Policy 
The Institute maintains a tuition refund policy for Iowa resident students who withdraw from 
its online programs that is compliant with Iowa Code Section 714.23.  The Institute discloses 
the policy to students at https://content.edmc.edu/assets/pdf/AI/Student-Consumer-
Information/Refund-Policies/refund-policy-aio.pdf. 
 
Additional Information 
On November 16, 2015, the Iowa Attorney General announced a settlement agreement 
between attorneys general in 39 states plus the District of Columbia and EDMC, the parent 
company of The Art Institute of Pittsburgh.  The agreement required EDMC to forgive 
$102.8 million in outstanding loan debt held by more than 80,000 former students, 
mandated additional disclosures to students, including a new interactive online financial 
disclosure tool; barred misrepresentations to prospective students; prohibited enrollment in 
unaccredited programs; and institutes an extended period when new students can withdraw 
with no financial obligation.  The terms of the Consent Judgment explicitly state that it is for 
settlement purposes only.  No part of the Consent Judgment constitutes or shall be deemed 
to constitute an admission by EDMC that it ever engaged in any conduct proscribed by the 
Consent Judgment, nor shall the Consent Judgment constitute evidence against EDMC in 
any action brought by any person or entity for any violation of any federal or state statute or 

https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Refund-Policies/refund-policy-aio.pdf
https://content.edmc.edu/assets/pdf/AI/Student-Consumer-Information/Refund-Policies/refund-policy-aio.pdf
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regulation or the common law, except in an action brought by the (Iowa) Attorney Genearl to 
enforce the terms of this Consent Judgment.   


	 John M. Danielson – Mr. Danielson is the Chairman of the Board of Directors for EDMC.  Mr. Danielson was a co-founder of the Chartwell Education Group LLC and is currently Chairman and Managing Director of an international consulting platform of Cha...
	 Jonathan D. Harber – Mr. Harber has worked in education technology for more than 20 years.  Since 2014 Mr. Harber has been running Harber Advisors, LLC, advising private equity funds and education companies on education-related transactions.  He is ...
	 Cynthia Baum, Chancellor – Chancellor Baum holds a Ph.D. in Clinical Psychology and brings more than 20 years of leadership experience in postsecondary education, developing and implementing academic programs, and leading both programmatic and regio...

	 James C. Hobby, Executive Vice President, Operational Services and Support – Since January 2014, Mr. Hobby has been responsible for providing strategic direction to EDMC’s education systems.  Previously, Mr. Hobby served in executive roles at variou...
	 Frank Jalufka, Senior Vice President and Chief Financial Officer – Mr. Jalufka joined EDMC in 2014.  Prior to joining EDMC, Mr. Jalufka has served in executive positions for various companies that include experience as a Chief Financial Officer, Cor...
	 J. Devitt Kramer, Senior Vice President, General Counsel and Secretary – Mr. Kramer has been employed as General Counsel with EDMC since 2004.  Prior to his tenure at EDMC, Mr. Kramer served as Senior Vice President and General Counsel of a software...
	 Mark A. McEachen, President and Chief Executive Officer (CEO) – See the profile for Mr. McEachen above under Board of Directors.
	 Mark E. Novad, Senior Vice President Human Resources – Mr. Novad has been in his current role since 2011, but he originally joined EDMC as Vice President of Human Resources for EDMC’s corporate office in Pittsburgh.  Previously Mr. Novad was the  Co...

